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Bilfinger Launches 18-Month Fundraising Campaign for Alder Hey 

Children’s Charity 

 
• Bilfinger UK names Alder Hey Children’s Charity as its chosen charity partner, 

launching an 18-month partnership 

• Campaign will combine corporate donations with employee-led fundraising 
initiatives across the UK 

• Every pound raised will help Alder Hey Children's Charity work towards a 
healthier, happier and fairer future where every child and young person can 
achieve their full potential. 

 

Bilfinger UK has announced Alder Hey Children’s Charity as its chosen charity partner marking 

the start of an 18-month partnership focused on making a difference to children and families 

across the North West England and beyond.  

 

Alder Hey is one of Europe’s leading children’s hospitals, caring for more than 1,200 children 

each day and supporting around 450,000 families every year, delivering world-class treatment 

and specialist care when it is needed most. 

 

Alder Hey Children's Charity funds the 'above and beyond' projects, innovations and 

experiences that help make Alder Hey an extraordinary place for children, young people and 

their families. Throughout the partnership, Bilfinger UK will support Alder Hey Children's Charity 

through fundraising, colleague engagement and charitable giving, helping to make a meaningful 

difference for children and young people. 

 

Our partnership will focus on bringing even more moments of magic to the Alder Hey 

experience, helping children and young people of all ages and abilities feel happier, more 

confident and supported, while giving families comfort, hope and reassurance throughout their 

journey. 

 

Liam Durkan, Corporate Partnerships Fundraiser at Alder Hey Children’s Charity, said: “We're 

delighted to welcome Bilfinger as one of our valued corporate partners. At Alder Hey Children's 
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Charity, every partnership helps us go above and beyond to create moments that make a 

real difference for children, young people and their families.  

 

“From play specialists and music and art programmes to cutting-edge distraction equipment and 

our MediCinema, it's thanks to the support of businesses like Bilfinger that helps us bring those 

moments of magic to life. A massive thank you to Bilfinger, for choosing to support Alder Hey 

Children's Charity. Here's to making more magical moments together."  

 

Derek Harcus, Vice President Finance, Business Unit Asset Performance, Segment Western 

Europe, and Executive Sponsor of the Charity Committee in the UK at Bilfinger, said: “We are 

incredibly proud to support Alder Hey as our chosen charity partner. The donations are just the 

beginning – what makes this partnership stand out is the passion of our people who will be 

driving this campaign.  

 

“Over the next 18 months, we’re looking forward to coming together as a business to take part 

in challenges, events and initiatives to raise even more funds and awareness for a charity that 

makes such a meaningful difference to so many families.” 

 

Bilfinger operates as an engineering and services provider, and this partnership highlights its 

wider commitment to corporate social responsibility, community engagement, and social value. 

With a strong foundation in place through the company donations, the 18-month campaign will 

provide ongoing opportunities for employees to contribute, ensuring the partnership delivers 

meaningful and lasting impact. 

 

 

 

 

 
Bilfinger is an international industrial services provider with a vision to be the No. 1 for its customers in enhancing efficiency and 

sustainability within the process industry. Bilfinger’s comprehensive portfolio spans the entire value chain, from consulting & 

engineering to prefabrication & installation, access & insulation, and services that improve the asset performance of industr ial 

plants.  

The company operates in three geography-based segments: Western Europe, Central Europe, and International, with primary 

activities in Europe, North America, and the Middle East. Its process industry customers come from markets such as chemicals & 

petrochemicals, energy, oil & gas, and pharma & biopharma. With about 31,000 employees, Bilfinger upholds the highest standards 

of safety and quality, generating revenue of €5.4 billion in the financial year 2025. To achieve its goals, Bilfinger has identified two 

strategic levers: Operational Excellence to continuously improve its own efficiency and performance, and Market Expansion to 

strengthen customer orientation and establish Bilfinger as the partner of choice. 
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You can find additional information, photographs and videos at 

 

  

 
 

 
 

 

 
 

https://www.instagram.com/bilfinger/
https://www.bilfinger.com/en/news/press-releases/details/driving-the-circular-economy-bilfinger-spearheads-circtecs-pioneering-tire-recycling-plant-as-system-integrator/
https://www.facebook.com/bilfinger
https://www.linkedin.com/company/bilfinger
https://www.youtube.com/BilfingerTV

